
The Business of Yoga
Marketing + Business



Setting up your business

1. Name - choose a name for your yoga business, or if you are going to 
use your own name. 

2. ABN - if you are planning on charging for your services you will need 
to set up an ABN. You can do this online or via your accountant. 

3. Accounting - if you have an ABN you will also need to submit a tax 
return under your ABN at the end of each financial year. It’s important 
that you understand the implications of this so that you put away a 
relevant amount of tax if required (refer to tax thresholds) and also if 
you will need to register for GST (see gst requirements). 



Accreditation + Insurances

1. Accreditation is not mandatory. Yoga is an unregulated industry and 
thus you do not have to be registered with an industry body to gain 
your insurance. However, you may decide to join an industry 
association to take advantage of the many things they have to offer. 

2. You are required to have a 200HR Yoga Certification to gain insurance. 
You will need a minimum of $10M Public Liability insurance to cover 
you for teaching public classes. You may be required to hold additional 
insurance depending on what you are teaching. You will need to check 
with your insurance agency of relevant requirements. 



Marketing - Offerings & Set Up

1. Offerings - establish your service offerings. There are SO many 
options.
a. Classes, private yoga, small groups, workshops, events, retreats, 

teacher trainings.
2. Set up - are you going to work for yourself and therefore be 

responsible for all that accompanies that e.g. marketing, promotion, 
taking payments etc OR are you intending on working within the 
container of someone else’s business. You provide the yoga service 
and they pay you a set fee or % arrangement. 



Marketing - Audience

1. Audience - establishing who is your audience and how your services 
will fulfill their needs is an important aspect of running a yoga business, 
and teaching yoga. 
a. Demographics - is there an age bracket e.g.25 - 35
b. Communities - is there a specific local community
c. Needs eg. stage of life cycle - menstruation, fertility, pregnancy, 

postpartum, menopause
2. Needs - establishing their specific needs within the above. Which of 

your offerings will best support their needs.



Marketing - Blueprint

1. Blueprint - traditional marketing plans and outlines can feel 
heavy, outdated and often times we can feel tied to them. 
Honoring the very nature of what I means to be a woman and 
our changing needs, we like to work with the idea of a 
business Blueprint. This is the fundamental essence of your 
business. It underpins what and how you want to bring your 
offerings forward to your community. 



Marketing - Promotion 

● Online home - having a space online where you can house 
all of your offerings, information about services etc is helpful 
to direct people to for more information. This can look so 
many different ways. 
a. Website
b. Social Media
c. Google My Business Profile 
d. Directory Listings



Marketing - Promotion 

● Printed material 
○ Marketing material - flyers, business cards etc

● Email marketing - a great way to communicate with your 
communities on a regular basis. 

● Collaborations - a wonderful way to broaden your reach by 
collaborating with like minded businesses. 

● Word of Mouth - still the MOST powerful way of sharing your 
services and offerings. 

● Online advertising - google ads, social media ads



Marketing - bringing it all together 

● There are a million different ways that you can promote and 
market your business depending on what you need. 

● Each time you launch a new service you should have a basic 
outline of how you will share what you are offering with your 
community, and how you will attract new students / clients. 



Example marketing outline

● Who is my audience
● What is my offering / service
● How will I share that this is available to them
● Where can they go for more information

1. Women who are moving through fertility treatment
2. 4 week yoga for fertility course
3. Google ads - using the keyword fertility yoga
4. Website


